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Case study

McDonalds

txtNation. We're Lovin It...

Objective
McDonalds wanted to maximise their promotions to

outlet customers, focusing on ROl as a measure of . .
e — & The work involved was formidable,

especially as this involved constant

f acti ) .
course of action adjustment. The software which | now

[Service Deployed: Competitions & Quizzes] All

McDonalds stores across the UK had new tray-liners / use daily is from txtNation. If you wish to
mats printed and distributed throughout the outlets to set-up and market to your customers via
win tickets to various nationwide concerts.

SMS, | would strongly suggest that you
Results look at txtNation.””

The results were better than expected with overall re-
sponse rate 8x that of conventional methods of promo-
tions to date. The campaign has since been deployed in
other markets, powered by txtNation.

James Turner, McDonalds

txtNation - 15 Billacombe Road - Plymouth - PL9 7HX - +44 (0)1752 484 333 - www.txtnation.com




